Video Marketing
It's About Leads-Sales-
Growth-Customers
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MR. B
Instagram Numbers nstagram

12 Campaigns & p
$2937

S15 to S60 a day
S.55 a Click to Site
S4.54 per DM

5-9 Direct Messages

Learn More >
Results..MR. B O Qr
H as been |n Ven|Ce louisianaraised Need to Meet with a Major label ? No $

upfront until After | deliver the Meeting. Click "Link " in
Bio and watch Video for more Info... Serious
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BRANDING BEWARE!

If you Can't Link Video Marketing To Leads, Sales,
Customers and Revenue...Your Doing It all Wrong



4 Steps To Video Domination
Video Ranking * Ads * Retargeting * Repeat




You want to
communicate with an
audience that suffers
from ADHD. You have
five seconds to hook
their interest. and 30
seconds until they
decide they're done

with you. How do you
do 1t?
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Headline * Problem * Solution °
Guarantee * Social Proof * Call To Action
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lifeonpurple

Sponsored ' THE MATTRESS
x*, & 8 Nk

ompare Sleep Cool Reviews

e THE WORLD'S FIRST
RADLES w NO PRESSURE™

Learn More >

® Qv N

11,074,256 views

lifeonpurple 20 years of product development went into the
creation of the world’s first no pressure™ mattress. Better
sleep = more focus and energy. Sleep better and dom.. m L

stephan210 @squishy_pastels what don't you like about it?
Debating getting one and have to sell it to my wife

/e

) Supports your back like a firm mattress

() Cradles hips and shoulders like a soft



Testimonial Video
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Holy crap! You can’t even

imagine the junk they sent me Y
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" writien Dy Jace vernon |7/ omins * @
Here is a simple way to get a video that will convert and turn into more
customers. Take one of your testimonial and turn it into a video.

We did it with our New Video Style (SHALL NOT BE NAMED! ) People are
loving it. Get a video from Ydraw.

@

Holy crap! You can't even
imagine the junk they sent me \(
o

kA

Testimonial Video
Tell your story

Learn More

UTM TRACKING
NUMBER $4.69 -S12

NEW VIDEO STYLE (SHALL NOT BE NAMED!)
WE REALLY LIKE THIS STYLE OF VIDED. [T HAS BEEN A RIT FOR OUR CUSTOMERS.

TESTIMONTALS MAKE GREAT

VIDEOS. T~
NCE YOU NAVE YOUL VIDED, HELE AREWAYS TOPUSRTT. ﬁ,” ‘&I\;

Call For Questions 435-772-5002

OUR GOAL 15 NOT JUST T0 CREATE ANOTHER VIDEO FOR YOU.
OUR GOAL 15 T0 GET YOU THE RESULTS YOU NEED FROM YOUS VIDEO.

Call For Questions 435-772-5002

WHEN ORACLE, VERIZON, DISNEY, AND AMAZON NEED AN AMAZING
EXPLAINER VIDEO, WHO DO YOU THINK IS ON THEIR SPEED DIAL?

Microsoft VWO amazon |- 4V

@

Ta B! Good Moming to our friends at Ydraw,

a2’
(. \f;.‘P We just wanted to thank you for the amazing job you did on our video! We truly couldn’t be happier with
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3. Ads



Different Video Ads

1. Facebook Ads

2. Instagram Ads

3. YouTube Ads

4. Gmail Video ADs

5. Video Remarketing Ads




(11| Tube) Q Uploss

Before videos

In-stream

Commercials

Advertising on YouTube

———

q
B3 o o 0 -_' People Bulld Brands «
m G".'l «
Bring Your Business to Life on YouTube .
Upload
R You QUL running shoes Q
FRers v About 327,000 resuits

[Z) Poputar on YouTude
'R] Music

B3 cares In search results

In search results

CHANNELS FORYOU
’ The Mutiverse
n &= The Ricky Gervais Channol
In-Display &«
®© B¢ Tooh
£ Jamio Olver's Food Tube

How to Find the Right Pair of Running Shoes
Dy popsugartviit « 1 yearago « 17,113 views

i you're looking 10 add running 10 your fness routing in 2012, it must be tme
0 Duy new snoaker

[+] Browso charres

How to Choose Running Shoes
by About * 1 yoarago *+ 116,323 views
Thero's no Detier way 0 protect your body from injury while running than 10

AN T T e




Creating A Campaign

1 Type: Video - Standard

Campaign name SLCSEM

Type "] Video ~ ® Standard - Ads driving views, awareness and conversions
Mobile app installs - Ads encouraging people to install your mobile app ~
Shopping - Ads encouraging people to buy products listed in your Google Merchant Center account

Learn more about campaign types

or load settings from ? Existing video campaign ~

Budget 7 § 20.00| per day

Daily budget represents your average spend over the month, actual spend on a given day
may vary.

Delivery method (advanced)

Networks ? v YouTube Search
v YouTube Videos

r\ s | ho-DieslovNobwer




Locations 2 Which locations do you want to target (or exclude) in your campaign?
® All countries and territories

United States, Canada
United States
Let me choose...

Enter a location to target or exclude. O, Advanced search

For example, a country, city, region, or postal code.

Languages 7 What languages do your customers speak?
English Edit

Devices »  Your ads will show on all eligible devices by default (desktop, mobile and tablet).
=l Advanced mobile and tablet options

« All available operating systems

« All available mobile devices
« All available carriers and Wi-Fi

Mobile bid adj. »

Increase by ~ %

Enter a number above to see an example.

Advanced settings

Schedule: start date, end date, ad scheduling

Ad delivery



1 Type: Video - Standard

Name this ad group

An ad group contains one or more video ads and related targeting. For best results, focus all your ads and targeting within an ad group on
one video theme, product, or service. Learn more about structuring your account.

Ad group name Ydraw Video

Video ad
Your YouTube video ? P = Explainer Video by Ydraw | Guru Explaine...
©l by Ydraw « 79320 views
i “ Explainer video created by Ydraw and Video Scribing ...
Remove video
Video ad format  (® In-stream ad In-display ad

=) PUBCON



In-stream
Your in-stream video ad plays before another video on either YouTube or the

Google Display Network, depending on network settings. Viewers can choose
to skip your ad after a few seconds. You pay when a viewer watches 30
seconds of your video (or the duration if it's shorter than 30 seconds) or
engages with your video, whichever comes first.

Display URL ? ydraw.com

Final URL ? http:// - ydraw.com

Enter the final web page someone sees. Specify redirects
(if any) in the Ad URL options.

& Ad URL options (advanced)

Companion banner ? e Use auto generated image from videos in your
channel (recommended)
Upload my own image

Ad name Video ad 1

Bidding °

Maximum CPV g 0.07 Typical: $0.07-80.29

Preview in-stream ad

On YouTube

Maximum CPV is the highest price you are willing to pay for someone to

view your video when it Is run as an ad.

Popular videos bid
%

Enter a number above to see an example.

adjustment 7

Targeting
By default your ads will show to all viewers. Optionally you can refine your audience.
Demographics *  Any gender, Any age, Any parental status Edit

Interests *  Any interest Edit

Narrow your targeting (optional) -~

Save ad group Cancel

Skip Ad »

Companion banner



Targeting
By default your ads will show to all viewers. Optionally you can refine your audience.

Demographics 7  Any gender, Any age, Any parental status Edit

Interests 7  Any interest Edit

Narrow your targeting (optional) «

Keywords
Target content related to your keywords

Placements
Target specific videos and websites

Remarketing

.. . e legal rights to distribute all content (including all vid
Target people who visit parts of your website 989 ( 9

ons in the location(s) in which you have chosen to tar

Topics npaign performance. We reserve the right to disappr

Target videos about specific topics 2 keywords does not violate any applicable laws.
ided above are guarantees or predictions of perform:

campaign performance. Google disclaims all rights and responsibilities arising from the accuracy of this data and the
data, including ensuring that your use of the tools does not violate any applicable laws.
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Keywords

Use The YouTube Search Option To Start
In-Display Video

“Use Quotes To Start”

Watch It Closely



Placement

Manually Find Videos (the yellow line)

Use YouTube Suggestions
Find Competitor Videos
Watch Out For Popular Videos (taylor swift,

wheels on the bus)

"l



Remarketing

Similar to remarketing lists ~

Search by list name

Remarketing Lists

;/ideo-style-expla'iner-videb-company/

Similar to New Remarketing Tag
2015 All Visitors

Similar to March 22 InfusionSoft List
Similar to July 2013 Remarketing List

Similar to Infusionsoft Contact June
13th

Similar to Infusion Soft Contact Feb
2016

Similar to Hit Genius Page
" Similar to HireVue Video

Similar to Google Managed Smart
List 45 Days

Similar to Explainer Video Landing
Page 15 Days

Similar to Explainer Video Landing
Page

AdWords remarketing lists

{ Search by list name Se
Status List size  Remarketing Lists Status List size
Page depth >=20 Open 0

Open 71,000

Open Active

Open 71,000 New Users Completed A Goal (Jan

Open 5,900

12 2016)
Open Active New Style Of Video ydraw.com/new-
ydraw-explainer-video-style- Open 230
Open Active explainer-video-company/
New Remarketing Tag 2015 All
Open 92,000 Visitors Open 140,000
Open 0 March 22 InfusionSoft List Open 10,000
Open 76,000 Lir1<edln List October 2015 Open —I
Infusionsoft Contacts . Open S
Open 0 :
Infusionsoft Contact June 13th Open 10,000

Open 180,000 Infusion Soft Contact Feb 2016 9.000
- Hit Genius Page Open 1,200|



Video Remarketing

Yinc Markc?ting > Shared library >.Audie.nces >
New video remarketing list

List type 7 Viewed any video from a channel ~

v’ Viewed any video from a channel
YouTube channel

Visited a channel page
List name Viewed any video (as an ad) from a channel

Liked any video from a channel
Membership duration

. Commented on any video from a channel

Shared any video from a channel

Status 7 Subscribed to a channel
~ Viewed certain video(s) I
Initial list size Viewed certain video(s) as ad(s)

Start with an empty list.

This list will be eliaible to run when it contains 100 users.



GMAIL VIDEO ADS

| love them...You Will Too

Your Marketing Sucks!

Stop Losing Money.

P . It's Time To Ch
Hnaﬂya,, s Time To Change

Deep down you know you are not gettin
Internet Marketing Company P Y Y getling

the necessary results from your online
marketing company.

Learn More

Watch My Tutorials




Impressions ¥ Views §)

23,578

23,578

Campaign

s rLrRL LWL PR S e Fursrsrs

) Keyword Only
YouTube Search

n Topics Only

[ Specific Placements

Total - all but removed
campaigns

Total - Video

View Rate )

1,781 7.55%

1,781 7.55%
Budget Status
$10.00/day  Eligible
$5.00/day Paused
$15.00/day  Eligible

$1,027.00/day

25%

51%

51%

Video played to: |}

50%
29%

29%

Views * 4

26,309

271,039

406,296

684,898

75%
9%

9%

100%
5%

5%

View
rate 7

0.47%

6.81%

3.38%

2.77%

Avg.CPV 1)

Avg.
CPV

2

$0.14

$0.09

$0.16

$0.14

$0.12

Total cost )

Clicks I}

$0.15 $264.33 D

$0.15

Cost ~

$3,713.72

$4,152.94

$42,849.28

$56,905.31

$81,923.87

12 Cents Per Click
$264.33 2,147

Clicks ~ CTR View-
through
conv,
67  0.00% 0
48 0.42% 8
17,216  0.43% 246
19,322  0.16% 282
32,126  0.13% 354

Conversions |/

r:> 676

676

Show rows:

Conversions ~

164.00

1,936.00

2,209.00

Show rows:

Cost/conv. [/

|:> $0.39

$0.39
10 v 1-10f1

Conv. Cost/
rate conv.

2 y J
0.62% $22.64
0.19% $46.14
0.55% $28.76
0.48% $29.39
0.32% $37.09
100~ 1-100f10



Status 7 ¥ Labels 7

Approved

Approved

Approved

%
Served

?

61.45%

21.17%

4.59%

Campaign
type °

Display
Network
only

Display
Network
only

Display
Network
only

Campaign
subtype

All
features

All
features

All
features

GMAIL ADS

Clicks -

26,665

8,397

3,493

Impr. °

232,297

80,013

17,364

CTR 7

11.48%

10.49%

20.12%

Avg. Avg.

CPC

$0.10

$0.11

$0.11

1.0

1.0

1.0

Click
conversion
rate 7

0.27%

0.38%

0.03%

Conversions

120.00

93.00

3.00

Gmail
saves

252

104

28

Gmail
forwards

18

Gmail
clicks
to

website
?

1,191

367

10



Putting It All Together
Creep Marketing 101

1. Create Your Video

2. Find Your Audience (exported
LinkedIn Contacts)

3. Created The Ads (custom and
played on

4. Send Them To A Landing Page
5. Run Video Remarking and
Display Remarking Campaign To
them




4. Test, Learn, Repeat

Time for Questions
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Text or Email me your Email

801-592-1026

Jace(@ydraw.com
http://marketinghy.com/
video-marketing-university/

Y

Bl T ¥ marketingl}
aPUBCON ) results driven mar ? etin



mailto:jace@ydraw.com?subject=

